10 Tips to Boost Your Visibility with Video

Today's technology makes it easier than ever to bypass traditional media gatekeepers and effectively spread your own message online. Using video to promote yourself and your business on the Internet can improve your visibility and your credibility.

That’s because people need to know, like and trust you before they want to do business with you.  With video, you not only showcase your expertise, but your viewers can get a sense of your personality and passion for what you do.  Video can build the trust factor fast because communicating with sight, sound and motion is more personal than print.  
Here are 10 tips for getting the most out of your media moment with video:

1-Planning is Paramount.  Anyone can point and shoot a camera, but without a plan what you shoot won't come together effectively. Spend the bulk of your time in what’s called pre-production.  Sketch out exactly what you plan to shoot, decide what you're going to talk about and most importantly, develop a strategy for how to add video to your marketing mix.

2-Don't obsess over equipment.  Yes, you need some basic tools to get a good result – proper lighting, an external microphone and a decent camera.  But as video expert Perry Lawrence says the best camera to buy is the camera you will USE. Don't spend a fortune on fancy video gear unless you plan to commit time and energy to learning to use all its bells and whistles.   
3-Stick to One Message.  on’t try to jam everything there is to know about you and your business into one video.  Your video should have only one clear and concise nugget of information in it.  
4-Watch backgrounds. Pay attention to what is behind you in the shot.  You don't want it to appear as if a tree is growing out of your head or to stand in front of a bright window which will make you a shadow figure.  

5-Eye contact.  When you look at the camera, imagine you are talking to your best friend, your grandmother or your ideal client.  Be sure you know exactly where the lens is located on the camera, line it up at eye level or positioned slightly above and then talk directly into the lens to make a powerful impression on the viewer.  
6-Speak from the heart. Writing a script can be helpful to organize your thoughts, but it's best to be yourself and not memorize what you're going to say word for word. Most people don’t pull that off well. You could use a teleprompter, but reading naturally and conversationally from a prompter is also a learned skill and your eye contact and expression may suffer. Writing a few bullet points in big letters on a white board positioned right below the camera may be all you need.
7-Practice, Practice, Practice. How else do you get good at any new skill?  Recognize that most people don't like the way they look or sound at first, but you can get used to it. Shoot practice videos at home and try different things on-camera until you're comfortable with the way you present yourself.  

8-Smile and relax. Shooting video should not be like having a root canal.  Don't fear the camera. Relate to it as if you were talking to another person in the room. Have fun and your viewers will too.

9-Call to Action. Always include a next step at the end of your video. Ask your viewer to do one thing such as leave a comment, sign up for my newsletter, get my free report, “like” my Facebook page, etc. A great call to action gives you the opportunity to continue the conversation with your viewers. 
10-Once is Not Enough. One video is nice, but one video won’t get you much traction online.  A series of simple well-planned 90-second talking head videos won’t require a lot of editing and if you circulate 10-20 or more of them consistently and over time across the Internet, people will soon be saying, “I see you everywhere.”

So there are 10 tips to get noticed with online video.  Be sure to share your success stories and links with me. 

For more information about how to “Get Seen, Get Heard and Get Clients!,” visit my website at http://www.YourMediaMoment.com
I help experts of all kinds step into the online spotlight to attract more customers, clients, fans and followers.
Need help figuring out how video social media can work for you?  Email me at Janet@YourMediaMoment.com or call me at 215-717-7227.  

