Not Just Giveaways

Grow your business with 
promotional products!

Dana Baedke, owner of Key Marketing, www.keymarketing.net, is a marketing communications expert, graphic designer & entrepreneur in passionate pursuit of great ideas for clients and making a difference; wife, mother, runner.

Have you considered using promotional products to market and grow your business? For the past five years we have focused on helping customers effectively use high-. quality promotional products to support their marketing objectives.

What are your 2012 marketing goals for your business?

 If your marketing goals include growing your mailing list, getting more qualified leads and/or getting more customers, here are some ideas and tips for using promotional products as an effective marketing tool for your business. Promotional products are just one aspect of the marketing support we provide to our customers; our number one goal is always to make strategic recommendations for the best use of your marketing budget that will support your marketing objectives.

Not just giveaways!

Promotional products are what some call giveaways, gimmes, chatchkes, freebies – those fun and sometimes cheesy items we put our logos on to get attention for our business.

FIRST, here’s how NOT to use promotional products… "OMG, I have an event in 2 weeks, I’ve gotta have something to give away at my table!" Or, you have a “bag stuffing” opportunity for an event and you think taping a mint to a business card is a great idea. Has that led to any business for you in the past? 
We do not recommend bag stuffing or handing out literature at events - with the exception of a great business card – IT GETS THROWN AWAY 80% of the time, maybe more. You need something memorable as well as a reason to get information from those interested in your products and/or services so you can follow up afterwards.

So, now for the tips on how to do it right… Before considering promotional products, there are some basics you should have firmly in place...
 1. Branding

 2. Marketing strategy; what objective(s) are you trying to accomplish?

 3. Website, blog or F.facebook page – better yet a landing page: someplace to send them where exactly the information they are looking for is ready to go.

Our top tips to help you use promotional products strategically to grow your business…
1. Make it Relevant
  - product should match your business

 2.  Quality Counts

 - try before you buy (i.e. USB should have Tier 1 chip)
 3.  Think Strategically – Get Something in Return

- trade show interaction


- gift/incentive for filling out survey
 4.  Make it Useful

- item should be used regularly by recipient
 5.  Don’t Discount – Give a Promotional Incentive Instead!

- give premium gift with logo
 6.  Reward your Referral Base

- keep items on-hand to send to people who refer clients to you
 7.  Engage Your Customers – Create Brand Champions

- personalized or custom item
 8.  Raise Money for Cause!

- small items to buy for charity, or as rewards for fundraising efforts

For additional info, visit www.keymarketing.biz/go/promos
